
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh social media marketing terhadap visit intention The Nice

Funtastic Park dimediasi oleh Destination Image: Studi pada followers

akun Instagram The Nice Funtastic Park = The effect of social media

marketing on The Nice Funtastic Park visit intention with Destination

Image as a mediating variable: A study on The Nice Funtastic Park

Instagram account followers

Pengarang/Penulis:

	Dara Nan Sharikha, author

Subjek:

	Social media--Marketing; Instagram (Electronic resource)

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ilmu Administrasi Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920547198&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920547198&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920547198&lokasi=lokal
https://lib.ui.ac.id

