
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Pengaruh perceived value dimensions terhadap customer satisfaction dan

customer loyalty pada pengguna Bank Digital Neo Commerce di Jabodetabek

= The influence of perceived value dimensions on customer satisfaction

and customer loyalty among users of Neo Commerce Digital Bank in

Jabodetabek

Pengarang/Penulis:

	Roinil Marsel Salama, author

Subjek:

	Bank and banking; Customer satisfaction; Customer loyalty

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ilmu Administrasi Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920547475&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920547475&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920547475&lokasi=lokal
https://lib.ui.ac.id

