
Universitas Indonesia Library >> UI - Skripsi Membership
 
Judul:

	Analisis Pengaruh Endorser dan Brand Credibility Terhadap Repurchase

Intention Konsumen: Efek Mediasi dari Attitude Towards Brand dan Brand

Credibility. Studi Kasus: Wardah = The Impact of Endorser and Brand

Credibility On Customer's Repurchase Intention: The Mediating Effect of

Attitude Towards Brand and Brand Credibility. Study Case: Wardah

Pengarang/Penulis:

	Hanny Fitri Halimah, author

Subjek:

	Endorsements in advertising; Consumer behavior	

Nomor Panggil:

	S-pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920556013&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920556013&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920556013&lokasi=lokal
https://lib.ui.ac.id

