
Universitas Indonesia Library >> UI - Tesis Membership
 
Judul:

	Analisis Pengaruh Corporate Social Responsibility terhadap Kepercayaan

Konsumen, Reputasi Perusahaan, Consumer-Company Identification, dan

Intensi Pembelian pada Industri Kosmetik di Indonesia = Analysis of the

Influence of Corporate Social Responsibility on Consumer Trust, Company

Reputation, Consumer-Company Identification, and Purchase Intentions in

the Cosmetics Industry in Indonesia

Pengarang/Penulis:

	Ariibahtunnisa Fadhilah, author

Subjek:

	Corporate social responsibility; Consumer behavior; Trust--Economic

aspects

Nomor Panggil:

	T-pdf

Penerbitan:

	Fakultas Ekonomi dan Bisnis Universitas Indonesia

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920566354&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920566354&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920566354&lokasi=lokal
https://lib.ui.ac.id

