
Universitas Indonesia Library >> Artikel Jurnal
 
Judul:

	Japan brand strategy: The taming of ‘cool Japan’ and the challenges of

cultural planning in a postmodern age

Pengarang/Penulis:

	Bul, Michal Daliot, author

Subjek:

	Production; Intellectual property

Nomor Panggil:

	SSJJ 12:2 (2009)

Penerbitan:

	Institute of Social Science, University of Tokyo

 
Link Terkait:

	- Deskripsi Bibliografi 

	- Abstrak 

	- Dokumen Yang Mirip 

	- Universitas Indonesia Library 

https://lib.ui.ac.id/detail?id=9999920567617&lokasi=lokal
https://lib.ui.ac.id/abstrakpdf?id=9999920567617&lokasi=lokal
https://lib.ui.ac.id/hasilcari?method=similar&query=9999920567617&lokasi=lokal
https://lib.ui.ac.id

